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Abstract
The objectives of this quantitative study were to investigate the personal data of Thai tourists
selecting a hotel in Nakhon Si Thammarat during the COVID-19 pandemic, their styles of selecting a hotel in
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Nakhon Si Thammarat, factors influencing their hotel selection decision, and to suggest guidelines for hotel
business management in Nakhon Si Thammarat. A sample of 400 Thai tourists traveling in Nakhon Si
Thammarat province was obtained by using purposive sampling. The data were analyzed using descriptive
analysis. The statistical data analysis comprised frequency distribution, percentage, mean, and standard
deviation.

The findings showed that 1) the majority of tourists were single female undergraduate students
aged 20-29 with a monthly income of 10,000-20,000 baht. 2) Their styles of selecting a hotel in Nakhon Si
Thammarat were based on privilege hotel offers (motivation), social media hotel information (information
perception), room design and decoration (product), convenience and search ability (traveling), customer
service capability (service), expenses during their stay in a hotel (economy), and Safety and Health
Administration or SHA (safety). 3) Factors influencing their decision making included recreational activities
(need), information about tourist attractions (information search), comparison of various tourist attractions
(evaluation of alternative), and hotels’ ability to satisfy the needs of tourists (decision making). 4)
Suggestions on business management of hotelsin Nakhon Si Thammarat were that hotel operators should
offer privileges and special discounts, use online media for their marketing promotions, make hotel search
more convenient, provide interesting hotel activities, offer tours to sacred sites of worship, natural
attractions, souvenir shops, introduce local specialty dishes of Nakhon Si Thammarat, and they should also
be aware of the safety standards according to the SHA certification.

Keywords: Hotel Selection, Thai Tourists, Nakhon Si Thammarat, COVID-19
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